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Who we are

- Dr James Intriligator
BBangor: School of Psychology
BNeuroscience and Consumer Psychol

BMastersprogrammes [N fe N
BExtracurriculardEbDQ SEAetc) . s o
BN Wales Enterprise Hub o /
N m% <
. Dr Gareth Harvey e
BGlyndwr: Business School glyndWI‘

BConsumer and Workplace Psychology
BConsulting



Who are YOU?!

. Academic lecturers? Schools?
. Academic support staff?

. Students?

. Others?

. Particular interests/issues?



Sometvh-inngw WE al

. Postgraduate students need more relevant
enterpriseskills training




Terrified

of entering “the real world”?

/
Don’t worry!
Unemployment is so high, you probably
couldn’t get a job, even if you wanted to.




Sometvh-inngw WE al

. Postgraduate students need more relevant
enterpriseskills training




Context

. Archer and Davison (2008¢"t he mi nor
Importance employers attach to possession of a
postgraduate qualification "

. Psychology students have a tough time. HESA
Destination of Leavers (20112): 68% employment for
psychology relative to 89% for education and medicit

- Wilson Review (2012)"1t is for universities to
provide eopportunities f
employability skills through the formal learning
met hodol ogi es éwithin tF
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Question

How should employability
(or oenteropr

skills be taught within the
university?

OEmpl oy a
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oEmpilioyabi I 1 tyo

Higher Education Authority

O é aet of achievements,
skillsunderstandings and persattabutes,

that make graduates more likely to gain

employment and be successful in their
chosen occupations, which benefits

themselves, the workforce, the communit
and the econo

oHow t o ga



Embedded or: extracurricular?

< Stuart, M., Lido, C., Moygan, J., Solomon, L. & May, S. (2

- 0 E Xt racu I‘I'herl'mpaicto(}ng{abe#en@itrrext@urricuIar
activities on the student experience and graduate
outcomes for widening participation populations.

Active Learning in Higher Educai®g§B), 203215.Doi:

: S)me examples: 10.1177/1469787411415081
BEnterprise by Design (today)
BSocial Enterprise Accelerator (poster) ..~
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- Successfubut some limitations/challenges
BTimetables ,
BEXxtra costs
BOnlyget ot he

Students
Academic Staff




OEmbedded?O

Integrate |nto tlmetable
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Consumer-Psychology

How do people hear about, engage
choose, purchase, use, talk about,
dispose of STUFF.

A ] e ‘ ‘ .' *— """

AS GOOD TODAY AS IT'S ALWAYS BEEN



AVWhtast lssmeConsolome’r

=) Intersection of psychology, marketing, and business

High-Level Questions

AiWho are your ces,@ ec‘)?
AStats (age, gender, etc)

APsychol ogy (ficoet) o, ficar
AiWhat do they thlnk about

Types of Specific Questions

ANew product design
AProduct / Brand perceptions
AMarketing strategy
ADevelopment of new marketing brief
AConsumer-oriented packaging \ ;1
AUse of retail spaces e
AConsumer exploration of product options




Consumer Psychology-Two siI des t

‘ Consumer Psychology Thkeayy) ‘ ‘ Consumer Psychology (Paattice) ‘


http://thecurrentconsumer.wordpress.com/
http://thecurrentconsumer.wordpress.com/

Consumer Psychology with Business (MSc/MA

Semester One Semester Two Semester Three
PRP4010 - Proposal
ASB4415 Management PRP4009 - Applied PRP4020 - Thesis
Research ‘ Consumer Psych ‘
PCP4004 - Consumer PHP4006 - Advanced
Psycholo | Stats
ASB4006 - Marketing ASB4007 -Finance for
Strategy Managers
PCP4007 - Nudges and ASB4521 - Marketing
Behaviour Change Communications
ASB4010 - New Venture
Creation

Students choose one module.




ConsumerPsychology:-rApplied

: 2

- Bel 1 ef : O T he o sdmgthing
Il s to see/ do It
- Belief 2: Case study methads g o o d é

. Be
. Be

lef 3: Better to work on local iIssues
lef 4. Get involved and get useful!



Assignment and Deliverables

Task
. Find a local company
- Work with them to address a real challenge

- Use (at least) two forms of data

. Link to psychological theory
. AND be a consultant / metaonsultant

Deliverables

- Proposal

- FinalPowerpointpresentation
- Formal written report




How would YOUaddress these challenge

. See a series of projects
- How might you address them?

- What skills are required?






Dimensions_Challenges

. Three masters students
BluliarSmitter
BKatharina SchultEbert
BFranziskaddomann

. Discussions, interviews, research

BoONot enough customer s
Bolksnt ore experience 1|1 S
BoWebsite doing nothin

Qs how would YOU aeddress these issues?






